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Verve connects advertisers to publishers in emerging channels. We provide Al-driven tools
for effective, responsible ad campaigns. Our digital media solutions optimize
underleveraged ad inventory, enhancing outcomes across digital devices.
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Brand

Primary colors used for
logo, headings, and main
brand elements.

Grey/Neutral

Colors used for text, lines,
and shapes.

Secondary

Secondary colors used for
accents, highlights, and Ul
elements such as buttons.

Gradient

Glassmorphism used for
visual elements to
separate text from
backgrounds, and gradient
for charts and other
accents.

AAA

00
H#FFFFFF

AAA

100
#F/F6F2

AAA

25
#FSF8FC

AAA

200
HEFEDES8

Glass Fill 1
HA475467

AAA

100
#AOF5FF

AAA

250
#D9D9D9

Gradient 200
#Hifffff > #DCDAFF

AAA

150
#O60EFFF

300
#ABAAAD

150
#8688F7

AAA

200

#DCDAFF

400

#707070

300

#7072D6

300
#6472B6

500
#475467

350
#36375B

Gradient 400
Custom shape gradient

400
#040532

900
#101828

AAA

500
#FFCG6BA

Gradient 600
HIfffff > #8688F7 > #AOF5FF



The logo is primarily used on white or sand color The logo can also be used on the Brand 400 color fill
background using the Brand 400 color fill. This allows for using the white. This allows for enough contrast between
enough contrast between brand mark and background. brand mark and background.
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Paragraph

Typeface
Space Grotesk

Typeface
Space Grotesk

Typeface
Space Grotesk

Typeface
Inter

Weight
Medium

Weight
Regular

Weight
Medium

Weight
Medium

Size
100px

Size
80px

Size
38px

Size
24px

Line Height
87

Line Height
73

Line Height
1M12%

Line Height
36

Kerning
-2%

Kerning
0%

Kerning
0%

Kerning
0%

Maximum 2 lines

Maximum 3 lines

Maximum 2 lines

No limit

The font sizes listed above serve as a reference for how they should be applied in relation to one another. Use relative units for text and adjust the
font size accordingly to ensure readability across different media.



Space G rO'teSk https://fonts .google .com/specimen/Space+Grotesk

abcdefghijkimnopqgrstuvwxyz1254567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ

In-te r https://fonts .google .com/specimen/Inter

abcdefghijkimnopqgrstuvwxyz1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Pattern on Gradient 200 Pattern on Neutral 100




of brands and
2 5% agencies are using
third-party cookies.

Source: Verve

Highly advanced, with Limited with basic
precise targeting options targeting capabilities
B Nonexistent Not applicable
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Chart title Chart title

goes here goes here
Firefox
4.4%
Edge
7.9%
i
3.9B
Chrome
(With cookies)
2.6B 171%
2 I
2021 2022 2023 Safari

34.1%

Source: Verve, 2024

Chart title Chart title
goes here goes here

of viewers watch ad-
supported TV without
skipping ads

enjoy a healthy mix of
CTV content with and
without ads

Chrome
(Without
cookies)
36.5%




Charts and graphs can be created in various sizes to fit
the digital media type as seen in these examples.
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Who is currently using
Headline Goes Here

third-party cookies?

Lorem ipsum dolor sit amet, consec tetur

of brands and agencies adipiscing elit, sed do eiusmod tempor.

72.3% are using third-party
cookies.

o of sell-side are using
65% third-party cookies.

Carousel Title

Source: Verve/Adexchanger, Addressability & Performance Grnracs el ey Forasasi Febueny S0
Best Practices Study, 2024
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Advertisers’ opinions
on the current state of

addressability in CTV

Source: Verve/Adexchanger, Addressability
& Performance Best Practices Study, 2024

Highly advanced, with Limited with basic
precise targeting options targeting capabilities
B Nonexistent Not applicable
3%
6%

67%
y ..

Carousel Title

N

Most publishers are
losing their ability to
monetize audiences

o
22%
Have seen a decrease
in addressable

o
44%

Have seen a decrease
in unaddressable

A%

Have seen
no decrease

Source: Verve/Adexchanger, Addressability & Performance
Best Practices Study, 2024
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Lorem ipsum Lorem ipsum Lorem ipsum

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

Lorem ipsum

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

Lorem ipsum

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

Lorem ipsum

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Aenean sed mi sem.
Pellentesque commodo magna
sit amet hendrerit placerat.

2025

Q Completed 0 Completed 0 Completed
Timelines are
2 2 useful for product
roadmaps and can
easily describe the
M order in which
¢ events happened

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

with detail.




Devices need to remain dark themed, so the content Devices can also be added on backgrounds similar to the
stands out more prominently. examples above. Brand shape mask is optional.



Get your copy
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Get your copy

Summary

Executive summary

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut dapibus
tincidunt eleifend. Vivamus elit ex, accumsan ut urna quis, rutrum
commodo nibh. Phasellus eu orci nunc. Curabitur ultricies sem
augue, sed laoreet libero porttitor a. Fusce erat eros, lobortis eu
luctus vitae, molestie sit amet leo. Nunc nisi metus, pharetra vel
consequat rhoncus, imperdiet vitae libero. Sed ante lacus, dignissim
vitae nisi sed, tincidunt cursus ipsum. Vivamus sed ornare lorem, ac
interdum magna. Vivamus arcu turpis, sollicitudin et convallis in,
fermentum molestie quam.

Donec sit amet sollicitudin lacus. Etiam non euismod arcu, eget
maximus enim. Ut hendrerit pulvinar blandit. Proin scelerisque nisl
dolor, ac viverra lacus facilisis et. Maecenas tempor, velit sit amet
auctor aliquet, est lorem ullamcorper est, eget convallis orci mauris
id sem. Nulla facilisi. Etiam vitae aliquet magna. Nulla facilisi.
Curabitur tempus sapien vel dapibus rutrum. Sed commodo feugiat
mauris nec accumsan. Integer vitae congue lacus. Donec sit amet

auctor quam, non blandit turpis.

Suspendisse vel convallis diam. Nulla facilisis, mi sed lacinia
consectetur, lectus nisi sagittis ipsum, ac rutrum tellus odio vitae
felis. Fusce mattis fermentum augue. Donec vel auctor mauris.
Etiam quis metus erat. Fusce eu tortor est. Cras finibus feugiat
gravida. Ut a sem dolor. Suspendisse potenti. Phasellus quis mauris
eu urna placerat congue. Aliquam interdum velit nec fermentum
faucibus. Ut et justo ac lectus condimentum feugiat in nec metus.
Integer id magna quis risus convallis aliquet eget non est. Etiam
pharetra dui quis enim vehicula auctor. Maecenas fermentum libero
et erat placerat tristique sed quis risus.

Vestibulum sit amet pellentesque quam, id vulputate ex. Proin
cursus purus et arcu rutrum, vitae suscipit lectus dictum. Nullam
commodo scelerisque sem. Vestibulum ante ipsum primis in
faucibus orci luctus et ultrices posuere cubilia curae; Morbi a nisl
fermentum, mattis diam at, mattis nisl. Pellentesque mattis
vulputate tincidunt. Nulla sem e, lacinia non semper quis,
accumsan eu purus. Nulla lacinia arcu mollis augue vulputate
cursus. Morbi vitae lorem in mi auctor ultrices.

Get your copy

Publisher

Interim Report
Q12025

Starting 10:00 CEST

\' verve

The report template below can be scaled up to
A4 scaled up to A4 proportionately and used for
creating digital reports and whitepapers.

The images on the left demonstrate how these
covers will be used to promote the content.

Content

Lorem ipsum dolor sit amet,
consectetur adipiscing elit

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut dapibus tincidunt eleifend.
Vivamus elit ex, accumsan ut urna quis, rutrum commodo nibh. Phasellus eu orci nunc.
Curabitur ultricies sem augue, sed laoreet libero porttitor a. Fusce erat eros, lobortis eu
luctus vitae, molestie sit amet leo.

Nunc nisi metus, pharetra vel consequat rhoncus, imperdiet vitae libero. Sed ante
lacus, dignissim vitae nisi sed, tincidunt cursus ipsum. Vivamus sed ornare lorem, ac
interdum magna. Vivamus arcu turpis, sollicitudin et convallis in, fermentum molestie
quam.

Lorem ipsum dolor sit amet

of brands and agencies

72.3% are using third-party
cookies.

of sell-side are using

O,
65% third-party cookies.

Source

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut dapibus tincidunt eleifend.
Vivamus elit ex, accumsan ut urna quis, rutrum commodo nibh. Phasellus eu orci nunc.
Curabitur ultricies sem augue, sed laoreet libero porttitor a. Fusce erat eros, lobortis eu
luctus vitae, molestie sit amet leo.

Nunc nisi metus, pharetra vel consequat rhoncus, imperdiet vitae libero. Sed ante
lacus, dignissim vitae nisi sed, tincidunt cursus ipsum. Vivamus sed ornare lorem, ac
interdum magna. Vivamus arcu turpis, sollicitudin et convallis in, fermentum molestie
quam.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut dapibus tincidunt eleifend.
Vivamus elit ex, accumsan ut urna quis, rutrum commodo nibh. Phasellus eu orci nunc.
Curabitur ultricies sem augue, sed laoreet libero porttitor a. Fusce erat eros, lobortis eu
luctus vitae, molestie sit amet leo.

Nunc nisi metus, pharetra vel consequat rhoncus, imperdiet vitae libero. Sed ante
lacus, dignissim vitae nisi sed, tincidunt cursus ipsum. Vivamus sed ornare lorem, ac
interdum magna. Vivamus arcu turpis, sollicitudin et convallis in, fermentum molestie
quam.

13.2%

7.2%

5.7%

5.5%

5.2%

4.0%

Source: eMarketer Forecast, February 2024
Source

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut dapibus tincidunt eleifend.
Vivamus elit ex, accumsan ut urna quis, rutrum commodo nibh. Phasellus eu orci nunc.
Curabitur ultricies sem augue, sed laoreet libero porttitor a. Fusce erat eros, lobortis eu
luctus vitae, molestie sit amet leo.

Nunc nisi metus, pharetra vel consequat rhoncus, imperdiet vitae libero. Sed ante
lacus, dignissim vitae nisi sed, tincidunt cursus ipsum. Vivamus sed ornare lorem, ac
interdum magna. Vivamus arcu turpis, sollicitudin et convallis in, fermentum molestie
quam.

Back / CTA

Save for later

Spread the word

Send to a colleague

About Verve

Verve has created a more efficient and privacy-focused way to buy and monetize advertising.
Verve is an ecosystem of demand and supply technologies fusing data, media, and technology
together to deliver results and growth to both advertisers and publishers — no matter the screen
or location, no matter who, what, or where a customer is. With 22 offices across the globe and
with an eye on servicing forward-thinking advertising customers, Verve’'s solutions are trusted by
more than 90 of the United States’ top 100 advertisers, 4,000 publishers globally, and the world’s
top demand-side platforms.

www.verve.com
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Please request artwork from
the Verve Marketing team.
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Please request new artwork from the Verve Marketing team.



Turn

every
tap into
potential

Enable high impact ad
experiences that boost
impressions and fill rates
through a marketplace
designed with conversion in
mind.

veErve. . COorm

Capture
attention

on the big
and small
screen

Amplify high-impact ads on
connected television and

mobile with a marketplace
built with premium supply.

verve.com




Do you have
guestions regarding
these quidelines?

Need new templates
or require approvals®?

Reach us on:

design@verve.com
N\’ verve
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